Critter Cross-reference

Some readers mistakenly assume that, given the sheer number of critter lessons, many
of them are redundant. Let me assure you this is not the case. It’s true that certain key
concepts are addressed from different angles, by different animals. However, these are
presented in very different ways. After reading some of the critter books, Mike A., from
Michigan, sent me an email about this very thing. Here’s a portion of what he said:

“I...] | was somewhat skeptical going into this book, thinking of the abundance of
information in your other prospecting books, | said to myself, ‘Well, how much more
tangible new information can there be?’ | would like to announce that | was
thoroughly and pleasantly surprised. |[...]”

With so many lessons that build upon and complement each other, | thought it might
be useful to have an index to cross-reference all the various critter lessons. This index
spans every volume in the Critter Lesson Series as well as every published Species
Spotlight. | had no idea how much work would be involved. | hope you find it useful.

Page references include abbreviated book titles. The same abbreviations are used
throughout the index. The last page lists the abbreviations.

I plan to make frequent updates to this cross reference, so check back often. If you have
questions, comments, or feedback, I'm only a couple of clicks away.

Russ
Ahaliversity.com
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0-9

10-MINUTE-RULE: see TEN-MINUTE-RULE
3 B’s: see Three B’s

3 C’s: see Three C's

3 R’s: see Three R’s

4 E’s: see Four E’s

4 L’s: see Four L's

4 P’s: see Four P’s

4 R’s: see Four R’s

A

Accountability (partner): Ark 26
Action
decisive: More 92

The images in this index are included merely to
add visual interest. Other than the beginning
letters, there is no correlation between the
images and the nearby subject references.

importance of regular activity: Zoo 106

not waiting on prospects: Sky 59; SS1 47

serendipities: Sky 147-148

getting started right away): SS1 25-28

taking: Ark 25; Sea 25; Sky 39;

Affirmations: Zoo 58, 77, 116; Sea 38, 58; Sky 29, 102; More 109, 132-134

examples: Zoo 117
how they work: SS2 136-137
how to employ: Sky 78; SS2 142
recipe for creating: SS2 137-141
why they work: SS2 136
See also: Self-talk
Agreement, tactical: Sky 110p
Arguing
avoiding: Sea 61-62
Association
effects of: Sea 126, 127, SS2 68-69
importance of: Sky é64-66
Attire: Ark 31

Attitude
negative: Ark 62
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of servitude: More 40-41

positive Ark 62; Sea 116; Sky 96
Authentic:

treating everyone alike: Sky 21; More 43; see also: PAPI
Awareness

example: Zoo 25-26; More 139-141

of people around you: Ark 42-43; Zoo 61-62; Sky 21, 39

See also: Where to prospect

B

Balance
emotional): SS2 59-60
life vs business: SS1 68-71
Behavioral style
beware of details Ark 34-35, 86
matching prospect’s Ark 94,96
recognizing, inferring: Ark 95-95; Sea 129; More 136; *
¥

SS1 36,37, 38:; SS1 41
Belief(s): Sky 102, 103

>
in self: Zoo 56 ‘

inhibiting: Zoo 75-76, 115-116; Sea 32

limitations of prospect’s: More 20 ‘
signaling: Zoo 56

b. vs. knowing: SS2 53-55

See also: Self-talk

Blue (personality) see Personality (BLUE)
Body language
head: Zoo 56
eyes: Sea 102, 113; Sky 121
general: Sea 102; Sky 40, 120
prospect’s: S5193-94
smiling: Sea 116
walking with confidence: SS1: 16-17
Books: see Personal development
BOREAL THAW: More 129-131
Builders: see Team members (types of)
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C

Call reluctance
See Contact reluctance

Calling (upon your life): More 161-163

Calm (being): see Casual

Carriers: see Team members (types of)

Casual
examples: Sky 46f
tone and manner: Sky 25
word choices: Ark 76-78; Sea 65, 88-89, SS2 31

Cautious prospects: see Skeptics

Character:

See Honesty

See Transparent
Charity: see Giving
Chicken list: Ark 23
Chillin’: see Casual

Clearing a call: More 13099

Comfort zone:
yours: Ark 40-41; Zoo 58, 63; Sea 24, 67
expanding: Sky 80-82
prospect’s: Sea 101-103; Sky 40, 43; More 14, 146; SS1 93, SS2 65-66
source of your discomfort: Sea 67, 72-73

Communication
Result of poor: SS2 20

Comparisons
dangers of: Sea 80
to others who are further along: SS2 58-60
why other people get faster results: Sea 79-80; SS2 126-131

Compliments: Ark 59; Zoo 42, 85, 127; Sea 82, 133; Sky 21; SS1 73
combined with humor: Zoo 100
effects of: Zoo 98
examples: Zoo 85, 99, 100, Sea 83; More 36 130m
to opposite gender: Zoo 99
reps of company X: Ark 51
when asking questions: Ark 80
when not to: Zoo 100
See also: Insults
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Confidence: Ark 89; Zoo 58, 59, 72-73; Sea 38, 98; More 39-40
benefits of: Zoo 98
posture Ark 21; Sky 96; See also Body language (walking with confidence)
how to signal: see Signals (confidence)
most severely tested: Sea 27
See also:
Active (importance of regular activity)
Four E’s of specialization

Congeniality: Ark 58-59
Conscious-competence: Sed 28

explained: see Learning Matrix
See also Learning Matrix

Conscious-incompetence: Z00 45, 122; Sea 27
explained: see Learning Matrix
See also Learning Matrix

Consistency: Ark 44-45, Zoo 50, 66

Conversation:
control of: see Questions (conversation control)
demonstrating interest: see Questions (demonstrating interest)
“folding” aka less is more: Zoo 107-109; Sky 135f
initiating: Ark 70; Sea 44; See also: FACTOID FLICKER
outline of: Zoo 39-40, 127
pacing: Zoo 60; Sea 51, 52
pause before speaking: More 32-33
people starved for: Zoo 53
rekindling after a delay: More 129-131
rhythm: Sea 82-83; Sky 25-27
timing within: SS2 80-82
See also:
INTEREST TRACKING
LYREBIRD LIFTOFF
RECENT IS PERTINENT
TIMING
Transitions

Contact information
asking for prospect’s: Zoo 123-124

Contact reluctance: Sky 28-30
Convincing see Sorting

Cool (being): see Casual

COUPLET PATTERNS: More 145-146;

See also: Respect




Credibility
defined: More 13
signaling: Zoo 52, 53, 71; Sea 59
See also:
Exaggeration
EXPERT FROM AFAR
Mindset
Trust (formula)

Criticism: see Negativity; Warm market
Cross-recruiting: Ark 50-52; More 121-122;

Curiosity
benefits of: Ark 78-79
creating: Sea 65, 70, 116; Sky 464d.e, 93b; More 36¢.d, 130e
see also: Questions

Curiosity Approach: Sky 89-90

Customers
how to get more: More 73-77

D

Dabblers: see Team members (types of)
Daily activity: see Consistency
Debate: see Arguing
Details
during initial encounter: Ark 85-86; Sky 110¢; $S173 9
how to avoid: More 29 '
warning: Ark 85-86, Sea 88, 91; More 20, 28
See also: Initial encounter
Dialog (examples)
asking permission: Zoo 87
asking for referrals: Sea 48
conversational transitions: see Transitions (examples)
customer vs rep: More 75-76
dealing with High-D/Red personality: More 137
letting prospect go with class: Zoo 87; Sky 50; More 43, 118-119; SS1: 46-47
making offers: Ark 77; Sea 88-89; Sky 92-93
making a rapid offer: More 36
negative prospect: SS1 20-21
prospect pushed back: Sky 95
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prospecting someone in another company: More 122-123
recovering from lost phone number: More 129-130
response to negative: Ark 100
response to Most DREADED QUESTION: Sky 109
setting up for a future contact: Sea 65
SMACK Down: Sky 95, 96
three-way call: Sky 143-144
UNDERDOG APPROACH: SKy 45-46, SS2 25-27, More 129-130
voice mail message: Sky 135
DISC chart: SS1 31
Discouragement:
causes: SS2: 18-20, 96
using teammate’s WHy to overcome: SS2 119-120
Diversity:
within a team: Zoo 37
Doubt:
example: More 14
introducing: Sky 135¢; More 14, 37h
power of: Sea 80, 116, 117
See also: Making your offer (indirectly)

Dreaded question: see MosT DREADED QUESTION
Dream, the: see WHy
Duplication

prospecting tools: Zoo 78-79

training:

See also Relatable

E

Edification (during three-way calls)
See also: Three-way calls (edification)
EFA: see EXPERT FROM AFAR
Empathy: Ark 59
Engage
being ready to: Sky 21
the prospect: Sky 21
with authenticity: More 44

Euphemisms: see Labels

Exaggeration: More 13; SS2 91-93; SS2 100
See also: Transparent

Expectations
setting prospect’s: SS2 100-101
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unrealistic: SS2 18
EXPERT FROM AFAR: SS2 75-77

Eye contact
initiating conversation: Ark 69-70
See also: Listening

F

Face-to-Face prospecting Sea 66, 67
See also: Offline prospecting
Formality (avoiding): see Attire, Casual (word choices), Word (substitutions)

FAcTOID FLICKER: More 112-113
Fake it ‘til you make it (the truth about): More 132-134

Fear
of failure: Sky 29
of loss: see Fear of loss
of rejection: Ark 100; Zoo 75; Sky 29, 81
overcoming: Ark 17; Zoo 74-77, Sea 74; Sky 81-82, SS2 74
sources of: Zoo 74-75; Sea 71-72; Sky 81; SS2 73, 96
See also:
Chicken list
Comfort zone (yours)
MosT DREADED QUESTION, THE
Fear of loss:
creating: Sky 101-103
Fear of Missing Out: see Fear of loss

First impression: Ark 21, 31-32

Flag phrases:

examples: Zoo 68-69; Sea 69-70; Sky 40; More 13

why to avoid: Zoo 68

See also: Relatable (word choices)
Folding a conversation: Zoo 107-109
Follow-up

and sorting: Sky 117

don’t be a pest: Sky 49-50; SS1: 46

how to let a prospect off the hook: Sky 50

in future: Zoo 84-88

overcoming hesitance: More 61

why we dread: More 60-61

See also: No (prospects who should say)

FOMO: see Fear of Missing Out
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Four E’s (of product specialization): More 71

Four L’s (of discovering your life’s purpose): More 149-152
Four P’s (of defense against negativity): Sky 37

Four R’s (of conversational transitions): More 124-125
Friends and Family: see Warm market

Fun (projecting): Ark 63

G

Geese (the story of): see Stories

Generosity: Ark 56-57; Zoo 119-120; Sea 53-54, 133; Sky 41-43
opposite of: Sea 67, 133
See also: Self-orientation
Giving:
8 levels of: SS2 151
business as platform of g.: SS2 152-156
highest form of: SS2 154
Goals: Sea 137, 139; Sky 78, 103
S.M.A.R.T.: Sky 126-129
examples: Sky 128
GOLDEN RULE, THE: Sea 35; Sky 99
Green (personality): see Personality (GREEN)
Greetings:
in other languages: More 48-49
when prospects initiate: Ark 60-61

Grooming (personal): Ark 30

H

High-C (personality): see Personality (GREEN)
High-D (personality): see Personality (RED)
High-1 (personality): see Personality (BLUE)
High-S (personality): see Personality ( )
Honesty: Ark 71-72, 84; Sky 110¢; c 36e

opposite of: Sea 133;

unintentional fabrication: More 115-116
HONEYGUIDE PATTERN: More 73-77
Hope: SS2 110

ambassador of: Zoo 33-34; More 43

h. is what we sell: S§2 100

D
@
o)
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Humility: More 40-41, 130f
Humor: Sea 116
benefits of: Ark 67; Zoo 85; SS2 103
cautions: Ark 66; SS2 106
example: Sky 1449; More 37k; SS2 105
positive and negative: Ark 66-67
to use or not: Ark 65-67;
types of: Ark 66-67, SS2 103-104
using to elicit email/text/VM reply: SS2 105

Hygiene (personal): Ark 30

Identifying (viable prospects): see Qualifying
Impression
first: Ark 29, 31; Sky 21
make a lasting: Zoo 85; Sky 21; SS1 47
positive: Ark 30; Zoo 85; Sky 55, 99; More 130k
See also: Details (initial encounter)
In Your Hands (story): see Stories
INFORMATION REGURGITATION: see Talking too much
Initial encounter: Zoo 68, 84; Sea 101; Sky 90, 117,135¢; More 13, 18, 57,73, 74,128
caution: More 13
goal of: Zoo 119, 120; More 118; SS1 72-73
purpose of: Ark 86; Zoo 119-120; More 84
See also:
HONEYGUIDE PATTERN
INTEGRITY (not following through)

P

Insult
your prospects: Sky 32-33

Integrity
demonstrating: Sky 47, 135¢; More 15, 130i
example: More 14
leveraging your: Sky 30, 46 i; More 61-62
not following through: SS2 100
opposite of: More 116
See also: Signal (reliability)
INTEREST TRACKING: Sea 40-41, 42, 65
See also: Targets (stationary)

Internal senses:
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Ascertaining primary: Ark 92
Using prospect’s: Ark 92-93
Internet: see Online prospecting

Intimacy:
defined: More 14
See also: Trust (formula)

Intimidating (prospects who seem): see Chicken list
Introductions (proper order of): Sky 144¢

J

Jargon: see Lingo (reasons to avoid)

K

Key performance indicators: More 17-20
Kick ‘EM WHILE THEY'RE DOWN: Sky 32-34

Know-it-alls: (dealing with): Sky 112-113
KPI: see Key Performance Indicators

KWD: see Kick ‘EM WHILE THEY'RE DOWN

L

Labels: see Casual (word choices)

Language (different from your own): see Word choice (adapting)
LAW OF AsSOCIATION: Sky 65

Law of Compression: Ark 54-55

LAWS OF LIKE: Sky 67-69

LAWS OF PROSPECTING
No. 1-8: Prospecting Rules (not part of the critter series)
No. 7: Sea 82
No. 8: Sea 62

LAwS oF PROSPECTING TOOLS: see Tools (4 laws of)

W

a

v

Law of Reciprocity: Sea 115, 116

Leapfrogging: More 98-102

Learning Matrix: Zoo 159
explained: Sea 26-28

LEss PEOPLE: Sea 123-124, 125
Levels of prospects: Ark 36-41; see also Pipeline
Lifers: see Team members (types of)

S
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Lingo (avoiding): Sea 91-92; Sky 99
Listening: Zoo 127; Sea 51, 133; Sky 40
how to: Ark 82
importance of: Ark 82, Zoo 52
eyes: Ark 82
avoiding detail: Ark 86
ascertaining primary internal sense: Ark 92
See also: Conversation (pause before speaking)
LYREBIRD LIFTOFF: Sky 54-55

M

MaAGIc QUESTION: Ark 50, 105, 106, 126; Zoo 40, 130, 150, 160; Sea 52, 64, 116; Sky
19,94, 110e.f; More 14
and sorting: Sky 117
attribute of: Sky 19
examples: Zoo 94; Sea 116, 124; Sky 19, 45, 469, 93¢, 109, 144h; More 37i
postponing: Ark 106; Zoo 92, 94
stutter: Zoo 91-93
timing of: see Timing (making your offer)
See also:
Doubt (introducing)
MENTAL JuDO
Transitions
Making your offer: Zoo 127; Sea 51
capturing prospect’s attention: Sky 92-93
indirectly: Sea 115-116
when you have only seconds: More 34-37
See also:
MAGIC QUESTION
Word choice (adapting)
Manners: Sea 133; Sky 21; SS1 73
Matching
behavioral style: Ark 94-97
body language: see Mirroring
internal sense: Ark 92-93
MDQ;: see MosT DREADED QUESTION
Mehrabian Myth, The: Sky 123-124
See also: video on at AhaUniversity.com
MENTAL JuDO (example): More 36b: ¢, 379
Mindset
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“if | could just get this one person”: More 25; SS1 46
of abundance: Sea 144
of generosity: Sky 42
prospects everywhere: Ark 47; Sea 61-62
credibility gap: Sea 58
See also:
Congeniality
Generosity
Mutual win
Mistakes
benefit of making:
recovering from: see UNDERDOG APPROACH
Mirroring: Ark 90-91
MLM-hopping: Sky 61-62
Modelling (upline): Ark 48-49
MOoORE PeoPLE: Sea 123-124, 125

MosT DREADED QUESTION, THE: Sky 108-110
as source of fear: Sky 108-109
example: Sky 109
how not to respond: More 115-116
response to Ark: 87-89; Sky 109, 110¢
motive behind: Ark 87; Sky 109
Moving targets: Ark 68
Mutual win: Z0oo 41-43, 53, 71; Sea 32, 35, 68; SS1 50, SS2 24
defined: Sky 42

N

Names:
managing your list: More 57-58
power of using: Sky 1359; More 37m
Negativity
analyzing intent of: Sky 46b
defenses against: Sky 37
from friends & family: Sea 55-57; Sky 129-132
from prospect, example: SS1 18-22
make use of: Zoo 122
source of: Zoo 121-122; Sea 56, 77
See also:
Dialog examples
Warm market (criticized by)

Noes: Z00 45, 72
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how to respond to: More 118-119

reasons for: Ark 27-29; Zoo 64, 87; Sea 101-102; Sky 43; More 118-119
why some prospects won't tell you: Sky 50

withstanding: Ark 27; Zoo 64-65; Sea 98; Sky 102

See also: Negativity

Numbers: More 20;
See also: Key Performance indicators

()

Objections
fear of: Zoo 74-75
mindset: Ark 100-101
preventing: Zoo 75, 81
negative responses: Sea 77
vs Responses: Ark 99
Obstacles: see Overcoming

Occupation (as common interest): Ark 83-85
questions about: Ark 80; SS1 73

Offer
making an: See Mutual win; Questions (vs statements); Flag phrases

Offline prospecting: Sea 67

Online prospecting: Sea 67
vs offline: Sea 66-68

Overcoming
fear: see Fear (overcoming)
objections: see Objections
obstacles: Zoo 112-114; SS1 56-61

Oversharing
information: see Talking too much

P

PAPI (Principle): More 43
Patience

caution against hovering: Sky 59

with prospects: Sea 118, Sky 59

See also: Action (not waiting on prospects)
Pattern: Sea 144

PELICAN WALTZ (defined): More 34-38
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Perception
(prospect’s): More 29, 130k

People skills: Zoo 103, Sea 67, 68; Sky 23, 116, 118; More 55, 109
time required to develop: Sky 52; see also Practice
See also: Personal development

Permission (asking for): More 147
examples: Zoo 87; Sea 65
prospect declines: Zoo 87-88

Persistence: Z00 65, 72; Sea 133; More 21-23, 51; SS1 61, SS2 17
importance of: Zoo 35, 50
Personal development (growth): Zoo 45, 59, 103-105, 113,115; Sea 25, 67, 126-127;
More 54-55
as a process: Sea 29-30, 38; Sky 23
attracting the right people: Sky 69
benefit of: Zoo 54, 103; More 136-137, SS2 84-88
defined: Zoo 103
finding time for: Sky 23-24
how Russ got started with: SS1 79-85
your likeability: Sky 67
necessity of: Ark 25-26
philosophy regarding: Ark 110-113; Sea 126
results improve with: Ark 98
when to start: Sea 138; Sky 59; More 54

Personality style see Behavioral style

Personality (BLUE)
example: Zoo 26
in conversation with: SS1 41
recognizing: see Behavioral style
relating to: Ark 96; SS1 39, 42, 94
traits: More 28; SS1 37
warning: Ark 34; Zoo 110
Personality (GREEN)
example: Zoo 26; Sea 118, 128
in conversation with: SS1 41
recognizing: see Behavioral style
relating to: Ark 96; SS1 40, 94
traits: Sea 129-130; More 27,28; SS1 38; SS1: 46
warning: Ark 34; Sea 130; More 27; see also Details
Personality (RED):
example: Zoo 25; More 136
in conversation with: SS1 40
recognizing: see Behavioral style
relating to: Ark 96; More 136; SS1 39, 94
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traits: More 28, 136; SS1 36
warning: Ark 34
Personality ( )
example: Zoo 25, 134
in conversation with: SS1 41
relating to: Ark 96; SS1 39, 94
recognizing: see Behavioral style
traits: SS1 37-38
Perspective
yours: Sea 32
prospect’s: Zoo 71; Sea 32-33, 35, 77, 92, 100-103, 113;
SS1 92,852 66-67
Persistence SS02 17, 20-21
See also: WHy (importance of a dream): Sea 94-95
Phone number
asking for: see Contact information (asking for prospect’s)
Pipeline (of prospects): Ark 55-56; Zoo 80-81
Pleasant (demeanor): Ark 62
Positive
experience for the prospect: Sea 82, 84; More 145
impact on others: Ark 10,11; Zoo 98; Sea 54, 90, 133; Sky 21, 32
See also: Impression (positive)
Posture (attitude): Sky 96
See also: SMACk DownN
Posture (physical): see Body language (walking with confidence)
Pouncing
avoiding: Sea 52
on prospect: Zoo 53
Practice: Zoo 129, 131; Sea 25; Sky 52-53
maximum results w/ minimum p.: SS2 37-41
see also: Learning Matrix (explained)
Priceless P’s of Parrot Prospecting: SS2 159-162
Procrastination: Sky 103
see Contact reluctance
Product:
specializing in: see Four-E’s of Product Specialization
Product or opportunity?
which to lead with? SS2 64-65
See also: HONEYGUIDE PATTERN

Pronouns: see Substitutions (I, you, we)

Prospecting tools: see Tools
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Prospector’s prayer: More 156

Punctuality: SS2 81

Purpose
moving with p.: see Body language (walking with confidence)
your life’s: see Four L's

Q

Qualifying (prospects): Ark 36-41, Zoo 53, 84, 127; Sea 51; More 65-66
effect of not g.: SS1 45
things to look for: Sky 69
who not to approach: Sky 56-57
See also:
Your level and above
Comfort zone (prospect’s)

Questions
after a presentation: Sky 118
as conversation starters: Zoo 55
as show of respect: Sea 70; More 14
asked by prospects: Sea 92
benefits of asking: SS2 43-46
control the conversation: Ark; Sea 82; Sky 109; More 147
demonstration of interest: More 43; SS1 73
ending with: Sky 46k, 145k; More 1304
examples: Ark 105; Zoo 108-109; Sea 41, 83; Sky 26, 33, 45,46
entire conversation composed of: SS2 47
follow up g.: Sky 117
my first sponsor asked me: More 105
natural flow / rhythm: see Conversation (rhythm)
of importance to prospects: Sea 92
opening: More 36¢°
poorly worded: Sky 32,33
power of: Ark 79; Zoo 127, Sea 70, 82-83
product vs opportunity: see HONEYGUIDE PATTERN
purposes of: Ark 79; Sea 101; Sky 18
setup g.: Sky 929, 93¢
sorting: Sky 117-118
spirit/attitude of: Ark 81
tailoring to prospect: Sea 122-125
tone: Sky 25
vs statements: Ark 99, Zoo 43, 56; Sea 70; Sky 99, 100; More 41;
what to ask: Ark 80-81
when prospects ask: Ark 99-100
Yes or No: Sea 101; Sky 19, 117, 118; More 118; SS1 73
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See also:
Body language (head)
Compliments
COUPLET PATTERNS
Kick “‘EM WHILE THEY’RE DOWN
LAWS OF PROSPECTING (#7)
MAGIC QUESTION
Occupation
SILENT QUESTION
Quit(ing): Sea 141
how to benefit from teammate q.: SS2 96
how to respond when teammate g.: SS2 96
minimize effects of teammate q: SS2 96-97
most common point: Sea 27
potential cost of: Sky 71-73
why teammates g.: Sky 61; More 65; SS2 62, 95, 96

Quotations (use of): Ark 67

R

Rapport
building: Ark 83,85, Sea 51; More 33; SS2 111
breaking rapport (how to): SS2 145-147
through mirroring: see Mirroring
See also: INTEREST TRACKING

Reading: see Personal development

RECENT IS PERTINENT: Sea 41-42

Recruiting see Sponsoring

RED (personality): see Personality (RED)

Referrals: More 109
asking for: Sea 46-49
See also: Dialog examples

Reinforcement (verbal): Sky 46¢ 9
Relatable
being: Ark 34-35; Zoo 58; Sea 101-103
internal senses: Ark 92
unrelatable: Sea 107-109
too knowledgeable: Ark 86
word choices: Sea 69-70, 91; see also Lingo; Word choice (adapting)
See also:
Casual
MAGIC QUESTION (stutter)



Perspective (prospect’s)
Personality (for each of the colors)
Signals (being relatable, duplicability)
Relaxing: see Casual; Signals (relaxed)
Reliability:
defined: More 14
See also:
Trust (formula)
Trustworthy
Rejection
overcoming emotion of: Ark 29
See also: NOES
Representational systems: see Internal senses
Respect: Sea 133; Sky 21; More 144
importance of: More 145
opposite of: Sky 18, 99
signaling: Zoo 52, 82; Sea 51, 70, 113; More 33, 44, 130f.r, 144, 145-147
when mirroring: Ark 20-91
Responses
negative: Sea 77
to prospect questions: see Questions (when prospects ask)
vs objections: see Objections
See also: Responsibility
Responsibility
for prospect’s responses: Ark 99,101; Sea 32, 102
Results, lack of: SS2 18
Risk:
perceived by prospect: S§2 32, see also: Casual (word choices)
Role play: see Teamwork

Routine (daily): Sea 37
See also: Awareness

S

Sales:
we all are in: More 67-69

Self-confidence: see Confidence

Self-orientation:
defined: More 15
See also: Trust (formula)

Self-talk
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awareness of: Sea 105
conscious/unconscious filtering: Sky 76-77
defined: Sea 104
examples: Zoo 75,76; Sea 105
how it works: Sky 75-78; More 132-134
importance of: Sea 104-105; SS1 74-78
negative: Zoo 75,76, 116; Sea 59, 105
positive: Sea 105
roots of: Zoo 76, 116
see also: Affirmations

Selling intangibles: More 81

Service: see Product

Serving: see Giving

Shyness
working around: Sea 44-45

SIGNIFICANT LIFE EVENTS
for the prospect: Ark 27-28; Sea 100-101; SS2 96
See also: Quitting (why teammates q.):

Signals
being relatable: see duplicability, below
confidence: Ark 21; Zoo 113; Sea 102-103; More 40, SS1 17
conscious vs unconscious: Sky 43
curiosity in the other person: Sky 34; see also KWD
creating fear of loss: Sky 102
duplicability: Ark 34-35, Sky 137-138
humility: Sky 135P
mitigating thoughts of risk: Sea 88
mixed, incongruent: Sky 42-43; SS1 50-54
persistence: Sky 1359
positive: Zoo 120; Sea 133; Sky 46 1; More 33
professionalism: Sky 135f
prospect’s: Zoo 96; SS1 46, 93; see also Body language
relaxed: Sky 120-121; SS1 73
reliability: More 13, 14
self-interest: More 15
to avoid: Zoo 110; Sea 133
vs arrogance: More 40
See also: Mehrabian Myth,

SILENT QUESTION (THE): Ark 33-34; Zoo 90; SS1 73
Skeptics: Ark 87; Sea 35-36

SMACK DOWN: Sky 94-96
See also: Dialog examples (SMAck DOWN)

SMART goals: see Goals (S.M.A.R.T.)
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Smiling: see Body language (smiling)
Social media Sea 66; More 109
See also Online prospecting
Sorting: Z00 63-64, 95; Sea 53-54, 62, 84; Sky 19; More 106
after a presentation: Sky 118
general discussion: Sky 115-118
recognizing prospect signals: see Signals (prospect’s)
three stages of: Sky 117-118
vs convincing: Ark 101; Zoo 95; Sea 62; Sky 98-99
See also:
Follow-up (and sorting)
Key performance indicators
Questions (and sorting)
Sponsoring
know-it-all reps: Sky 112-113; SS2 122-124
vs recruiting: Ark 112-113
your level and above: see Your level and above
Splat! (the story of): see Stories
Spontaneity: Zoo 71; Sea 116; More 37
Stacking: Zoo 88
Starfish story: see Stories

Statistics: see Key performance indicators
Story:

telling yours: SS2 21

See also: Testimonials

Stories:
“Geese”: 00 27
“In Your Hands”: Sky 149
“Splat!”: More 22
“Star Thrower” (aka Starfish story): Sea 23

Stutter (intentional): see MAGIC QUESTION (stutter)

Substitutions
examples: Zoo 69; Sea 65, 88-89; SKY 46i; MORE 1304

You vs of I: SeeH6; Sky 116; More 14, 25, 41
Success

Prerequisite of: SS2 81-82, 126-131

the truth about: More 90-93

T

Talking too much: Ark 53-54; Sky 21, 121; SS1 72
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and objections: Ark 99

too much detail: Ark 86

saying less: Sea 51; SKY 145m; see Tools (in place of talking)
Target

t. rich environment: Sea 65

stationary: Sea 65

Team members

types of: SKY 72
Teaming up

See also: Accountability partner, Teamwork (role playing)
Teamwork: SS1 90-91. 95-97

inspirational perspective: Zoo 27-28

role play, how to Sea 110-112

role playing: Zoo 130, Sea 83, 98; SkY 110; MORE 61

TeN-MINUTE-RULE: SKY 29

Testimonials
example: MORE 84
how: MORE 83
what: MORE 82
why: MORE 80

Things not to say:

See Flag phrases
Three B’s (of limited progress): MORE 50-51
Three C’s (of fostering conversational rhythm): SKY 26;
Three R’s (of conversational pauses): MORE 33
Three-way calls

advantages of: SKY 141

coordinating with upline: More 31

defined: SKY 141

edification during: SKY 142, 144a.e.1145

example: SKY 143

types of: SKY 142
Timing

in prospect’s life: Zoo é4; SKY 18-19; SS1 46-47; SS2 81

initiating conversation: Ark 68-70, SS2 80

making your offer: Ark 105-106; Zoo 40, 60, 94; SS2 81; see also: MAGIC QUESTION

of your success: SS2 81-82

postponing your offer: Zoo 59-60

progressing thru the conversation: Ark 75; Sea 83

within conversation: SS2 80-82

See also:

Conversation (pacing)
Qualifying prospects
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Tools (prospecting)
4 laws of: Zoo 78-81
with SMAck DOWN: SKY 96
and the UNDERDOG APPROACH: SKY 45-46
in place of talking: Zoo 40
multiple choices: Zoo 83
personal inventory: Zoo 82
See also:
Dialog examples
Training
by example: Ark 109; Sky 59
Transitions
examples: Zoo 94, 108; Sea 52, 65; Sky 93 a.c; More 125-126
importance of: Sea 64-65
to Maaic QuesTIioN: Ark 105; Zoo 94
See also: Four R’s
Transparent (being): Ark 71-72; Sky 50
Trust: Zoo 122, 125; Sea 102-103
equation/formula: More 12-13
what prospects do with: More 11
mutual: Ark 47, 90
violating: More 116
See also:
Credibility
Intimacy
Reliability
Self-orientation
Trustworthy (being): Ark 47-48

Truthfulness: see Honesty

U

Unconscious-competence: Z00 24, 45; Sea 28
See also Learning Matrix
Unconscious-incompetence: Sea 27
See also Learning Matrix
UNDERDOG APPROACH: Sky 45-47; More 130e..l.o
breakdown of psychology: Sky 45-47
how to use: Sky 45-47, SS2 25-28
general definition: SS2 24
purpose of: Sky 45
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using to recover from mistakes: SS2 25-28, More 128-131
example scenarios: Sky 45, SS2 25-28
See also: Dialog (examples)
Upline
advice from: Zoo 129-130
utilizing: Ark 102-103

v

Value
bringing to lives of others: Ark 91; Zoo 40, 119; Sea 32, 62, 66-67; Sky 36, 75
Vision: Sea 138; SS1 63-67
limitation of prospect’s: More 20
loss & recovery of: SS1 18-20
See also Visualization
Visualization
of prospect’s reaction: Ark 107
Voice
denoting curiosity: Sky 54
tone of: Sea 102, 116; Sky 120
Voice mail (effective use of): Sky 133-135

Vulture mentality: see Pouncing (on prospect); Signals (prospect’s)

w

Waking the dead: see Qualifying (who not to approach)
Wardrobe: see Attire
Warm market:
criticized by: Zoo 48, 121; Sea 56, 61; SS1 19
don’t pester: More 108-109
lack of: Ark 17
reasons they criticize: Sky 130-131
See also: Negativity
What is it?
see MosT DREADED QUESTION, THE
Where to prospect: Ark 42-43; Sea 37-38, 51; Sky 21, 39; More 42,41
WHY (your dream): Ark 16-18; Zoo 64; Sea 25, 35; Sky 30; More 92; SS1 49
acrostic for dream: Sea 94
ascertaining prospect’s w.: SS2 118-119
different for everyone: SS2 115-118
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importance of: Sea 94-95
integrating prospect’s w. into conversation: SS2 119-120
Word choice: SS1 73
adapting: Sea 123-125; More 46
importance of: Sky 32
See also: Casual (word choices)
Word substitutions: see Substitutions
See also:
Lingo
Substitutions

XY Z

Yellow (personality): see Personality ( )
Your level and above: Ark 36-41; SS1: 86-89

):S) ((C(S\
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